FACTS vs. FEELINGS

Big data is big news in management boardrooms. But a Smith School of Business
survey shows intuition and experience are still highly valued.

Important decisions are now m
based more on data and

analytics and less on intuition
and experience.

... but that’s not necessarily
welcome. When making
decisions, business leaders
rely too much on:
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Decision Styles: What'’s holding back
Analytics vs. Intuition data-driven analytics?
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of Business and conducted by Environics. Some respondents preferred not to answer some questions or offered multiple or no opinions.

® . . Source: The survey includes the results of 250 telephone interviews conducted in March and April 2016 in four major Canadian urban centres. Itis a
ml l BUSINESS SSb,Ca/II’]SIght follow-up on an earlier telephone survey with 250 senior managers, conducted in July and August 2015. The survey was commissioned by Smith School
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